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 Berusaha, ingat Allah SWT dan jadikan keluarga sebagai
inspirasi untuk menggapai impian.
 Kegagalan awal dari keberhasilan, keberhasilan hasil dari
kerja keras, kerja keras dikarenakan suatu tujuan, dan
suatu tujuan tercipta dari mimpi.
 Untuk mengalahkan seseorang, pikirkan kelebihan kita
yang tidak dimiliki oleh orang tersebut, bukan mencari
kelemahannya, dan nantinya kelemahannya akan
terlihat.
 Sekarang boleh bersusah payah, berjibaku, dan jatuh
bangun.  Tetapi di masa depan aku ingin menikmati
hasilnya.
 Kesedihan jadikan introspeksi diri untuk menjadi lebih




Mama dan Papa tercinta
Adikku tersayang
Sahabat-sahabatku
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Objects in this study were employee service in the morning at the hospital Dr. AK
Gani Palembang. The purpose of this study  was aimed at knowing the
relationship between brand image with customer loyalty using Pepsodent
toothpaste. The writer collected data by distributing questionnaires to 67
respondents. The sampling technique used in this study is a Non Probability
Sampling technique with a sampling method that is incidental sampling technique
based coincidentally, that is anyone who by coincidence / incidental met with
researchers can be used as a sample. The analysis technique calculations
performed using the product moment correlation coefficient. The result shows
that the correlation is 0668, which means it has a strong relationship, the positive
direction of the brand image with customer loyalty. It can be concluded that the
relationship between brand image with customer loyalty using Pepsodent
toothpaste is positive and strong. PT Unilever must maintain a brand image that
has become stronger.
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